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TRAVEL CHANNEL’S SAMANTHA BROWN TO HOST CONDÉ NAST TRAVELER 

READERS’ CHOICE AWARDS ON OCTOBER 16th IN NEW YORK CITY 
-- READERS’ CHOICE AWARDS to be televised on the Travel Channel for the First Time --   

 
(Silver Spring, Md.) – Today the Travel Channel and Condé Nast Traveler magazine 
announced that the Condé Nast Traveler Readers’ Choice Awards will be broadcast 
nationwide for the first time in the magazine’s history. The awards gala, hosted by Travel 
Channel’s Samantha Brown, will take place on Monday, October 16th in New York City and 
the program titled CONDÉ NAST TRAVELER READERS’ CHOICE AWARDS will 
premiere on Wednesday, October 25th at 8 PM (ET/PT) on the Travel Channel. 
 
The Condé Nast Traveler Readers’ Choice Awards, the highest honor in the travel industry, 
celebrate the best-of-the-best in hotels, airlines, resorts, cruise lines, cities, and islands.  The 
winners are chosen by the world’s most discerning travelers - Condé Nast Traveler’s 
dedicated readers. The Condé Nast Traveler Readers’ Choice Awards are derived from the 
largest independent poll of consumer preferences, second only to the U.S. Census, and were 
tabulated from 21,000 responses.  
 
This year’s awards gala will take place at the spectacular Milstein Hall of Ocean Life at the 
American Museum of Natural History - one of New York's biggest tourist attractions and 
home to the celebrated 94-foot-long model of a blue whale.  The black tie gala will feature 
the travel industry elite, and the awards will be presented by celebrity guests, including Liam 
Neeson, Natasha Richardson, Diane Kruger, Drea de Matteo, Catalina Sandino Moreno, 
Maria Menounos, and others. 
 
“Earning recognition from the world’s most discerning travelers in valuable categories such 
as hospitality, customer service, and overall appeal is significant,” said Patrick Younge, 
executive vice president and general manager of the Travel Channel.  “The Condé Nast 
Traveler Readers’ Choice Awards carry significant cache within the travel industry, and as a 
partner in this industry and the network destination for the impassioned traveler, we are 
pleased to present our viewers with the very best the travel and tourism marketplace has to 
offer.” 
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“Condé Nast Traveler is thrilled that the Readers’ Choice Awards, our biggest editorial 
undertaking, will be televised on the Travel Channel this year,” said Lisa Hughes, Vice 
President and Publisher of Condé Nast Traveler.  “This is a great opportunity for the 
magazine to reach a wider audience of people who are passionate about travel.” 
 
This year’s Condé Nast Traveler Readers’ Choice Awards will be hosted by Samantha 
Brown, widely recognized as host of Travel Channel’s popular primetime series PASSPORT 
TO EUROPE, as well as the daytime series, GREAT HOTELS.  A traveler at heart, her 
journeys for the network have taken her to more than 17 countries, and she uses her fresh and 
witty perspectives to engage viewers on the native cultures, rich history, and distinct 
atmospheres she experiences while traveling the world. 
 
The results of the Readers’ Choice Awards will be featured in the November 2006 issue of 
Condé Nast Traveler, on newsstands on October 24, 2006. 
 
About Travel Channel: 
Travel Channel is now available in more 87 million US homes and is part of Discovery 
Travel Media, the integrated travel media business of Discovery Communications, Inc. that 
includes: Travel Channel; Antenna Audio, the world's leader in audio tours; online assets 
including www.travelchannel.com and the broadband offering, Travel Channel Beyond 
(www.travelchannelbeyond.com); as well as travel related content for Video-on-Demand 
(VOD) and mobile platforms. 
 
About Condé Nast Traveler: 
Condé Nast Traveler's philosophy of "Truth in Travel", where writers pay their own way, 
travel unannounced, and are independent from the travel industry, is unique in the publishing 
industry. The result is that Condé Nast Traveler reports on travel the way consumers 
experience it: freely, fairly, honestly. The editorial leader in the field, Condé Nast Traveler 
has won 6 National Magazine Awards, the highest honor in magazine publishing. Condé 
Nast Traveler, the 2005 Zagat Survey Best Travel Magazine and a 2004 Advertising Age  "A-
List" magazine, has a rate base of 775,000 and is published by Condé Nast Publications, Inc. 
 
About Discovery Communications: 
Discovery Communications is the leading global real-world media and entertainment 
company. Discovery has grown from its core property, the Discovery Channel, first launched 
in the United States in 1985, to current global operations in more than 160 countries and 
territories with 1.3 billion cumulative subscribers. DCI’s over 101 networks of distinctive 
programming represent 25 network entertainment brands including TLC, Animal Planet, 
Travel Channel, Discovery Health Channel, Discovery Kids, Discovery Times Channel, The 
Science Channel, Military Channel, Discovery Home Channel, Discovery en Español, 
Discovery Kids En Español, Discovery HD Theater, FitTV, Discovery Travel & Living 
(Viajar y Vivir), Discovery Home & Health and Discovery Real Time. DCI’s other 
properties consist of Discovery Education and Discovery Commerce, which operates 120 
Discovery Channel Stores. DCI also distributes BBC America in the United States. DCI’s 
ownership consists of four shareholders: Discovery Holding Company (NASDAQ: DISCA, 
DISCB), Cox Communications, Inc., Advance/Newhouse Communications and John S. 
Hendricks, the Company’s Founder and Chairman. 
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